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Berrett—Koehler
Publishers

Connecting People and Ideas to
Create a World That Works for All

Dear Reader,
The photo on the cover of this catalog reveals a lot about Berrett-Koehler.

To begin with, it was taken in the BK office right after the lunch in which new BK
author Holley Murchison previewed her new book—Tell Me about Yourself—for the
entire BK staff and ten guests, all of whom are included in the photo.

Berrett-Koehler is known for giving a great deal of individual attention to each author
and each book, and one way we do this is by launching each new book with an
“Author Day.” This unique full-day event allows authors to interact with the entire
BK staff and to work directly with our editorial, design and production, sales and
marketing, international sales, subsidiary rights, and digital community building
teams to help each book succeed. The highlight of the day is the lunch that gets
everyone connected to the author and excited about the author’s book.

We view Berrett-Koehler as a community, not just as a publishing business.
And the people in the photo are a microcosm of that community. Included are

* BK staff and interns and the teenage daughter of a staff member
e The author, members of her publishing team, and other supporters

» The executive director of the Berrett-Koehler Foundation, a nonprofit
supported by the BK community and by Berrett-Koehler Publishers

* The founder of one of the most innovative social mission organizations, who is
also a BK shareholder, supplier, and member of the BK board of directors

» Readers of BK books, including a prospective BK author

Another way of describing the persons in the photo is that they are all BK stake-
holders. Since BK’s founding in 1992, we have been guided by the vision of “stew-
ardship” stated in our very first catalog: “A deep sense of responsibility to administer
the publishing company for the benefit of all of our ‘stakeholder’ groups—authors,
customers, employees, suppliers and subcontractors, owners, and the societal and
environmental communities in which we live and work. Each of these groups contrib-
utes to the success of our publishing venture, and each has a ‘stake’ or investment in
its success, whether that investment is time, talent, money, or other resources.”

Where do you draw the boundaries of an organization? We draw the boundaries of
BK to include all these stakeholder groups, not just BK staff or shareholders. We
view authors, readers, suppliers, service providers, and many other stakeholders as
partners—as insiders—with whom we are collaborating to connect people and ideas
to create a world that works for all.

As we celebrate Berrett-Koehler’'s 25th Anniversary this year, we invite all our readers
and other stakeholders to become involved in the BK community in ways that are
described on the BK website, whose name and web address are one more reminder
of our interactive and partnering focus: www.bkconnection.com.

All the best,

Sleve

Steven Piersanti
President and Publisher
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ON THE COVER

Back/standing: kholi, Khafra & Co.; Ginger Winters;
Lasell Whipple; Elsa Frantz; Steve Piersanti; Arielle
Kesweder; Neal Maillet; Mayowa Tomori; Holley
Murchison, author; Jeevan Sivasubramaniam; Michael
Crowley; Mélissa Patenaude, FEWOFMANY; Craig Hackey,
FEWOFMANY; Symone Jackson, Beneficial State Bank;
Jason Van Den Eng; Katrina McHugh, Flight Design
Company; Catherine Lengronne; Courtney Schoenfeld;
Zoe Mackey; Anders Renee; David Marshall; Johanna
Vondeling; Danielle DeRuiter-Williams, The Justice
Collective; Katie Sheehan; Mike Hannigan, Give Something
Back; James Faani; Edward Wade; Leslie Crandell.
Middle, seated: Kristen Frantz; Monica Tzeng, Oratory
Glory; Liz KcMcKeller; Rosalee White; Annie-Rose
London, Berrett-Koehler Foundation; Matt Fagaly; Anna
Leinberger.

Front: Taylor Dickson; Shabnam Banerjee-McFarland;
Maren Fox; Maria-Jesus Aguilo; Melissa Ramos, former
intern.

Guest names in black, BK staff in green—see inside
back cover for staff titles.

Certified

Corporation’

Berrett-Koehler is both a B Corporation and a California
Benefit Corporation—a certification and a for-profit legal
status that require us to meet rigorous standards of social
and environmental performance, accountability, and
transparency.



John Hope Bryant
Foreword by Jim Clifton, CEO of Gallup

Five Rules for Your Economic Liberation

True power in this world comes from economic independence. John Hope Bryant,
founder and CEO of Operation HOPE, illuminates the path toward liberation that
is hiding in plain sight. His message is simple: the supermajority of people around
the world who live in poverty, whom Bryant calls the invisible class, haven't gotten
“the memo”—until now. Nor have many in the struggling middle class. This book
is for all those who have too much month left at the end of their money.

In a provocative exploration, Bryant details the inseparable connection between
“inner capital” (mindset, relationships, knowledge, and spirit) and “outer capital”
(financial wealth and property). “If you have inner capital,” Bryant writes, “you
can never be truly poor. If you lack inner capital, all the money in the world cannot
set you free.” Building on his personal experience and his work with Operation
HOPE, Bryant teaches readers five rules that lay the foundation for achieving your
financial freedom.

Bryant hands over the tools for empowerment by covering everything from achieving
basic financial literacy to investing in positive relationships and approaching wealth
with a completely new attitude. He makes this bold and controversial claim: “Once
you have satisfied your basic sustenance needs—food, water, health, and a roof
over your head—poverty has more to do with your head than your wallet.”

The Memo is for all who are struggling and watching their dreams seep away.
Bryant wants to restore readers’ “silver rights,” giving them the ability to succeed
and prosper no matter what roadblocks society puts in their way.

John Hope Bryant is the founder, chairman, and CEO of Operation HOPE, Inc.;
CEO of Bryant Group Ventures; and cofounder of Global Dignity. He has been
recognized by the last five US presidents and served as an advisor for the last three.
Bryant is the recipient of hundreds of awards for his work, including American
Banker’'s 2016 “Innovator of the Year,” and Time's “50 for the Future.” He is the
author of two bestselling books, How the Poor Can Save Capitalism and Love
Leadership.

Contents

Foreword by Jim Clifton Rule 3. Your Relationships Are

Preface Investments—Build Relationship Capital

The Memo with Yourself First

The Five Simple Rules for Economic Rule 4. Don't Just Get a Job—Be
Independence Entrepreneurial

Getting the Memo

Rule 1. We Live in a Free Enterprise
System—Embrace It

Rule 2. Your Mindset Makes or Loses
Money and Wealth—You Choose

Rule 5. Spiritual Capital Is the Start of
True Wealth—Own Your Power

Conclusion: This Is Your Memo

Resources: So You Got the Memo.
Now What?
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JOHN HOPE BRYANT

* Provocative approach: This hard-
hitting collection of financial advice
and wisdom from one of America’s
leading entrepreneurs and leaders
seeks to aid those who have “too
much month at the end of one’s
money.”

* Bestselling author: Bryant is the
bestselling author of Love Leadership
and How the Poor Can Save Capital-
ism. This book builds on the outreach
of Bryant’s organization, Operation
HOPE, to millions of individuals
through an army of thousands of
volunteers and financial supporters.

Publication date: September 2017
$24.95, hardcover

144 pages, 64" x 9V4"

ISBN 978-1-5230-8456-2

PDF ebook ISBN 978-1-5230-8457-9
ePub ebook ISBN 978-1-5230-8458-6
Digital audio ISBN 978-1-5230-8460-9
Personal Growth

Rights: world

U.S. Orders (800) 929-2929
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INNOVATION

CREATIVE POWER -
OF CONSTRUCTIVE
CONFLICT

.-+ « JEFF DEGRAFF
; 7L i THE DEAN OF INNOVATION
® s ang STANEY DEGRAFF
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* Insights from the innovation trenches:
For over two decades Jeff DeGraff
has been practicing, facilitating, and
studying innovation as an executive,
consultant, and professor—this book
sums up everything he’s learned.

* Simple but profound: The Innovation
Code is easy to grasp, rich in applica-
tions, and fun to play around with—
like most innovative concepts.

See page 14 for the Innovation Code
card deck and online assessment

Publication date: August 2017

$24.95, hardcover

160 pages, 6" x 94"

ISBN 978-1-5230-8476-0

PDF ebook ISBN 978-1-5230-8477-7
ePub ebook ISBN 978-1-5230-8478-4
Digital audio ISBN 978-1-5230-8480-7
Business

Rights: world
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Jeff DeGraff and Staney DeGraff
The Innovation Code

The Creative Power of Constructive Conflict

Harmony is sublime in music but deadly to innovation. The only way to create new,
hybrid solutions is to clash. Innovation happens when we bring people with con-
trasting perspectives and complementary areas of expertise together in one room.
We innovate best with people who challenge us, not people who agree with us.

It sounds like a recipe for chaos and confusion. But in The Innovation Code, Jeff
DeGraff, dubbed the “Dean of Innovation,” and Staney DeGraff introduce a simple
framework to explain the ways different kinds of thinkers and leaders can create
constructive conflict in any organization. This positive tension produces ingenious
solutions that go far beyond “the best of both worlds.”

Drawing on their work with nearly half of the Fortune 500 companies, the DeGraffs
help you harness the creative energy that arises from opposing viewpoints. They
identify four contrasting styles of innovator—the Artist, the Engineer, the Athlete,
and the Sage—and include exercises and assessments for building, managing, and
embracing the dynamic discord of a team that contains all four. You can also figure
out where you fit on the continuum of innovator archetypes.

Using vivid examples, The Innovation Code offers four steps to normalize conflict
and channel it to develop something completely new. By following these simple
steps, you will get breakthrough innovations that are good both for you and your
customers. This is a rigorous but highly accessible guide for achieving breakthrough
solutions by utilizing the full—and seemingly contradictory—spectrum of innovative
thinking.

Jeff DeGraff is an advisor to Fortune 500 companies—
including General Electric, Coca-Cola, Google, and
Mercedes-Benz—and a professor at the Ross School
of Business at the University of Michigan. His books
include Innovation You, Creativity at Work, and
Leading Innovation. He has written for Inc., Fortune,
and Psychology Today, and has a regular segment on
public radio called The Next Idea. Staney DeGraff is the CEO of Innovatrium
Institute for Innovation, a laboratory and consulting firm with multiple locations.
She works with large organizations, universities, and municipalities to create

a sustainable innovation ecosystem that connects the dots between research,
talent acquisition and retention, commercialization, and economic development.

Contents
8. The Athlete
9. The Sage
10. When Athletes and Sages Meet
11. The Innovation Code Within
The Innovation Code Supplemental
Material

1. Tell Me Your Biggest Weakness
2. What Is the Innovation Code?

3. Constructive Conflict

4. Dwelling in the Conflict

5. The Artist

6. The Engineer

7. When Artists and Engineers Meet



Beverly Kaye, Lindy Williams, and Lynn Cowart

Up Is Not the Only Way

Rethinking Career Mobility

Move up or move out. When those two options appear to be the only ones,
dissatisfaction grows and engagement suffers. In decades of studying careers
around the globe, Beverly Kaye, Lindy Williams, and Lynn Cowart have found that,
in fact, there are more options. And rethinking career mobility can lead you to them!

Career mobility isn’t just about moving to a new city or country. It's about stretching,
learning, and transforming. Whether you’re working on your own career or you're a
manager, a mentor, or a coach helping others, Up Is Not the Only Way offers you six
ways to build successful mobile careers.

Keep the same job but discover multiple ways to learn and grow while staying in the
same place. If a new job in the same company is in the cards, experiment and test
possibilities. Make a lateral move as a powerful way to develop new skills. If
stepping back is the right answer, discover how it can be done without derailing a
career. Pursue a promotion when it’s the right time and role. And if it's time to step
out the door, the authors suggest how to make an elegant exit that maybe leaves
open the possibility of a return one day.

The book includes important questions to consider—about interests, skills, values,
and timing—when choosing to enrich or make a change. For each option, Up Is Not
the Only Way explores how managers, coaches, and employees can have rich career
conversations and partner to determine the best courses of action. Rather than
narrowing aspirations to one dream job or role, Kaye, Williams, and Cowart encour-
age readers to take a “kaleidoscope” view—to be open to ever-shifting patterns of
options, opportunities, and possibilities—to build a rewarding career.

Beverly Kaye (right), founder of Career Systems
International (CSl), has sold over 900,000 copies
of her books. Bev has been a recognized thought
leader in the area of career development for over
thirty-five years. Lindy Williams (left), designer
and senior consultant with CSI, held roles in
operations and human resources before stepping out of the corporate world to

work on designing and implementing award-winning development processes.

Lynn Cowart (middle), vice president for quality delivery at CSI, brought twenty
years of HR experience working with some of the most successful and powerful
names in business to her current role ensuring CSI delivers solutions that are simple,
engaging, flexible, and business focused.

Contents
6. Sideways to Highways: Lateral
7. Step Back for a Reason or a Season:
Realignment
8. When Up Is the Way: Vertical
9. Is That Grass Really Greener? Relocation
10. Go for It!

Note from the Authors
1. Up Was Never for Everyone
2. Telescope to Kaleidoscope
3. Leave the Ladder Behind
4. Grow Here: Enrichment
5. Try Before You Buy: Exploratory
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Rethinking
Career Mobility

Beverly Kaye | Lindy Williams | Lynn Cowart

* Bestselling lead author: Bev Kaye has
sold over 900,000 copies of her books,
and her consulting firm, Career Systems
International, continues to be a driving
force in the human resources, manage-
ment, and talent development worlds.

* Critical need: To hang on to and engage
talented employees in the 21st century,
organizations need to provide more
options than just the traditional career
ladder—this book shows managers and
employees that career mobility is all
about flexibility and agility.

Publication date: September 2017
$17.95, paperback

144 pages, 6" x 9"

ISBN 978-1-5230-8348-0

PDF ebook ISBN 978-1-5230-8349-7
ePub ebook ISBN 978-1-5230-8350-3
Digital audio ISBN 978-1-5230-8352-7
Business

Rights: world

U.S. Orders (800) 929-2929 3



LARRY SENN
Founder and Chairman,
Senn Delaney

* Empowering: Senn gives readers the
ability to stop being passive victims
of their shifting moods and instead
understand and control them.

* Proven track record: Senn is a
pioneer in organizational performance
with an international following—he
sold over 10,000 copies of his self-
published version, and dozens of
Fortune 500 companies have
adopted it as their mindset bible.

Publication date: August 2017

$18.95, paperback

216 pages, 5¥2" x 82"

ISBN 978-1-5230-8461-6

PDF ebook ISBN 978-1-5230-8462-3
ePub ebook ISBN 978-1-5230-8463-0
Digital audio ISBN 978-1-5230-8465-4
Business/Personal Growth

Rights: world
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Larry Senn

The Mood Elevator

Take Charge of Your Feelings, Become a Better You

We all ride the Mood Elevator up and down every day. How well we do it impacts
our relationships, our personal effectiveness, our career, and our experience of life.
Most people take that ride for granted and don’t think it can be influenced. But
what if we knew the right buttons to push to move to the top of the Mood Elevator?
Wouldn't it be useful if there were proven ways to make visits to the lower floors
less frequent and less intense?

In this very practical guide, Larry Senn provides an operating manual to keep you
out of the emotional basement. He shows how to recognize when you've become
so accustomed to being stuck on a lower floor—depressed, stressed, anxious,
judgmental—you don't even realize it and what to do to interrupt those negative
thought patterns and start going up again. He urges us to cultivate mental attitudes
like curiosity and gratitude that will keep us on the higher floors and explains how
to quiet the mind and nurture positive thoughts without succumbing to Pollyannaish
denial. And as someone who took up triathalons at the age of seventy, he speaks
from experience when he emphasizes the inseparable connection between physical
health and mental health.

Through Senn’s decades of work as a consultant, the Mood Elevator has been
enthusiastically embraced by hundreds of thousands of people around the world.

It symbolizes our moment-to-moment experience of life, encompassing a wide range
of feelings. Together, these emotions play a major role in defining the quality of our
lives and relationships and our effectiveness on the job. By sharing his work with a
wider audience, Senn hopes to help all of us live life at our best.

Larry Senn is chairman of Senn Delaney, a Heidrick & Struggles
company. Senn Delaney is the most experienced culture-shaping
firm in the world. They have worked with over 100 Fortune 500
CEOs and their teams and thousands of other organizations
around the world, as well as university presidents, state gover-
nors, and members of US presidents’ cabinets. He is also

b coauthor of several books including Winning Teams, Winning
Cultures, and 21st Century Leadership.

Contents
1. The Mood Elevator 9. Shifting Your Set Point: The
2. What Drives the Mood Elevator? Wellness Equation
3. Up the Mood Elevator: The Big 10. Quieting Your Mind
Payoffs 11. Cultivating Gratitude
4. Escaping Unhealthy Normal 12. Honoring Our Separate Realities
5. Braking Your Mood Elevator: 13. Nurturing Faith and Optimism
The Power of Curiosity 14. Dealing with Your Down Days
6. Interrupting Your Pattern 15. Relationships and the Mood Elevator
7. Feeding the Thoughts You Favor 16. Pointers for Riding the Mood
8. Living in Mild Preference Elevator



Holley M. Murchison

Six Steps for Accurate and Artful Self-Definition

Introductions are a jump start for all our conversations. When done well,

we effectively express our core values and life’s work and, in doing so, open
ourselves to a world of new connections and professional possibilities. When
delivered poorly, conversations can fizzle and, unfortunately, opportunities fade.

Author and entrepreneur Holley M. Murchison knows firsthand how challenging
introductions can be—at the age of thirty-three she’s had over twenty-three jobs
and started two businesses. That's meant a /ot of introductions! It's also meant
figuring out how to tailor introductions to different situations with different desired
outcomes. In this book, Murchison shares the foolproof method she developed for
pulling all the pieces of your life together and conveying the perfect, memorable
response to that inevitable command: “Tell me about yourself.”

Created for dynamic beings constantly redefining themselves, their work, and the
world around them, Tell Me about Yourself pairs interviews and case studies with
a simple, scalable framework, helping you craft and deliver comprehensive,
compelling, and generally kick-ass introductions and personal stories for yourself,
your team, or your company. This book presents a six-step process that transforms
introductions into self-definition, going far beyond the dryness of job title, home-
town, or interests and instead articulating how your motivations and values shape
the choices and moves you make in life.

As Murchison puts it, “Nobody is built like you, design yourself.” She encourages
us to get out of our own way and craft narratives that bring the stories we want to
tell about ourselves to life.”

Holley M. Murchison is the founder and CEO of Oratory Glory,
a communication agency and speaker collective catalyzing
diversity by amplifying marginalized voices. She is currently
entrepreneur-in-residence at Oberlin College. She was recently
featured in Glamour magazine's activist issue as one of six
jwe«  Women using their voices to change the world.

Contents

Preface
1. Why Stories Matter
2. Honing Your Voice
3. Six-Step Process
4. Essential Tips and Preparation
5. Show and Prove
We Can All Win

TELL M
ABOUT

YOURSELF

SIX STEPS FOR ACCURATE
AND ARTFUL SELF-DEFINITION

HOLLEY M. MURCHISON

* Master a critical skill: In just a few
moments, an introduction can open
doors and create connections—or not.

* Straightforward, flexible process:
Murchison provides a process for
readers to discover their core narrative
and helps them concisely convey
their place and usefulness in the
world.

Publication date: September 2017
$15.95, paperback

144 pages, 52" x 82"

ISBN 978-1-5230-9466-0

PDF ebook ISBN 978-1-5230-9467-7
ePub ebook ISBN 978-1-5230-9468-4
Digital audio ISBN 978-1-5230-9470-7
Business/Personal Growth

Rights: world

U.S. Orders (800) 929-2929
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STAND UP

How We Reject
Fear and Shame

PERNESSA C. SEELE

* Prominent author: Dr. Seele and
her organization the Balm in Gilead
serve and connect over 2.5 million
Americans through faith-based and
community service organizations as
well as millions more globally.

* Critical message: Letting go of stigma
and shame is the ultimate antidote
to the recent upswing of attacks that
target and scapegoat the weak and
vulnerable.

Publication date: October 2017
$16.95, paperback

192 pages, 5Y2" x 82"

ISBN 978-1-62656-937-9

PDF ebook ISBN 978-1-62656-938-6
ePub ebook ISBN 978-1-62656-939-3
Digital audio ISBN 978-1-62656-936-2
Current Affairs

Rights: world
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Pernessa C. Seele

Stand Up to Stigma

How We Reject Fear and Shame

“Stigma” is a simple two-syllable word, yet carries the weight of negative and often
unfair beliefs that we hold about each other. Perhaps most tragically, stigmas lock
people into stereotyped boxes and deny us all the right to be our authentic and
whole selves. We all have the tendency to sit high and look low while proclaiming
how progressive we've become. However, the reality is that we both perpetuate
and experience the burden of stigma in our public and private lives every day.

Informed by decades of in-the-trenches experience, Dr. Pernessa Seele, a longtime
public health activist who started one of the first AIDS education programs in the
1980s, has crafted a proven method to address stigma. Stand Up to Stigma looks
at the impact of stigma on learning, job performance, economic growth, and health-
care with a major focus on its impact on our everyday, personal lives and well-being.

This powerful book confronts stereotype development, shows how to undo the
processes and effects of stigma, and explains how we can radically change cultural
thinking on the individual, interpersonal, and societal levels to put an end to
stigmatization once and for all. If we are honest and committed to exposing the
problems, Dr. Seele helps each of us vividly see how we privately stigmatize people
whom we see as different from ourselves, particularly when they come from other
backgrounds and cultures than our very own.

Dr. Seele imagines a world that few people can. She envisions that by eliminating
stigmas about people different from us, we can change representations in the
media, get rid of laws and policies targeting stigmatized groups, and overcome
inherited biases within public health, religious, education, and other institutions.
Dr. Seele believes we must begin to stand up to stigma and set an example for
future generations.

Pernessa C. Seele is the founder and CEO of the Balm in Gilead
Inc., a nonprofit that helps strengthen faith institutions in the
United States and Africa to promote health education and disease
management. Time magazine named her one of the 100 Most
Influential People. Essence magazine selected her as one of the
35 Most Beautiful and Remarkable Women in the World. Ebony
magazine named her one of its Power 150. And she was selected
by Women’s eNews as one of its 21 Leaders for the 21st Century.

Contents

5. Stigma and Health

6. Levels of Intervention

7. Changing How We Think about
Disease

8. Practical Stigma Management

1. The Venom of Stigma

2. The Audacity of Stigma

3. The Process of Stigmatization

4. The Outcome of Stigma—
Stereotypes and Prejudices



Bob Johansen

The New Leadership
Literacies

Thriving in a Future of Extreme Disruption
and Distributed Everything

Over the next decade, the world will be explosively more connected. Anything that
can be distributed will be distributed: workforces, organizations, supply webs, and
more. Most leaders—and most organizations—aren’t ready. Are you?

The tired practices of centralized organizations will become brittle in a future where
authority is not just decentralized but distributed. Rigid hierarchies will give way to
liquid shape-shifting forms that will require new leadership literacies. It's too late
to catch up, but it's a great time to leapfrog.

Noted futurist Bob Johansen goes beyond skills and competencies to propose five
new leadership literacies—combinations of disciplines, practices, and worldviews—
that will be needed to thrive in a VUCA world of increasing volatility, uncertainty,
complexity, and ambiguity. This book shows how to (1) look back from the future
but act in the present, (2) use low-risk gaming spaces to work through your fears
about the future and hone your leadership skills, (3) lead shape-shifting organiza-
tions where you can't just tell people what to do, (4) be a dynamic presence even
when you're not there in person, and (5) keep your personal energy high and
transmit that energy throughout your organization.

This visionary book provides a vivid description of the ideal talent profile for future
leaders. In our ever-more VUCA world, we will all need new leadership literacies.

Bob Johansen is a distinguished fellow at the Institute for the
Future (IFTF) in Silicon Valley. He has done forecasts for a wide
. range of corporations, including P&G, Kellogg's, Disney, Intuit,

8 Walmart, Syngenta, UPS, McKinsey, and United Rentals. Major
| universities, nonprofits, and churches also use his books. He is
author or coauthor of ten books, including Get There Early,
Leaders Make the Future, and The Reciprocity Advantage.

Contents

Introduction: Twisting Toward Distributed ~ 6. Moving Toward a Future of
Everything Distributed Authority

1. The New Literacy of Looking 7. The New LiteraCy of Being There
Backward from the Future Even When You Are Not There

2. Moving Toward a Future That 8. Moving Toward a Future That is
Rewards Clarity—But Punishes BEYOND Being There
Certainty 9. The New Literacy of Creating and

Sustaining Positive Energy

Moving Toward a Future Where
Leaders Are Body Hackers

Conclusion: What Leaders Will Need
to Do

Future Readiness Self-Assessment

3. The New Literacy of Voluntary Fear
Engagement 10.

4. Moving Toward a Future of
Gaming for Grit

5. The New Literacy of Leadership
for Shape-Shifting Organizations

BK Business

THE NEW
LEADERSHIP

~LITERACIES

BOB JOHANSEN

* Impressive track record: Johansen
has been making ten-year forecasts
for more than thirty years, with
remarkable accuracy. The Institute
for the Future is one of the few think
tanks to have outlived its forecasts.

* Builds on a bestseller: This book
expands on the skills described in
Johansen'’s Leaders Make the Future
(over 70,000 sold).

See page 14 for The New Leadership
Literacies online assessment

Publication date: September 2017
$27.95, hardcover

240 pages, 64" x 9Y4"

ISBN 978-1-62656-961-4

PDF ebook ISBN 978-1-62656-962-1
ePub ebook ISBN 978-1-62656-963-8
Digital audio ISBN 978-1-62656-965-2
Business

Rights: world

U.S. Orders (800) 929-2929
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The

POWER

of HAVING

FUN

HOW MEANINGFUL BREAKS
HELP YOU GET MORE DONE”
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DAVE CRENSHAW

Author of The Myth of Multitasking

* Counterintuitive and welcome
message: Making planned fun a
priority so you can be more produc-
tive seems counterintuitive, but this
is @ message everyone in our
stressed-out era will welcome.

» Desperately needed: Stress is a huge
health problem—Crenshaw offers a
straightforward and almost entirely
low-to-no-cost solution.

Publication date: September 2017
$18.95, paperback

192 pages, 5Y2" x 82"

ISBN 978-1-5230-8353-4

PDF ebook ISBN 978-1-5230-8354-1
ePub ebook ISBN 978-1-5230-8355-8
Digital audio ISBN 978-1-5230-8357-2
Business/Personal Growth

Rights: world
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Dave Crenshaw

The Power of Having Fun

How Meaningful Breaks Help You Get More Done

(and Feel Fantastic!)

Most of us put work first and leave fun for last. Fun is considered a diversion, a
distraction, and, at best, an occasional reward. But speaker, consultant, and
bestselling author Dave Crenshaw says we've got it all wrong. By making fun a top
priority—working meaningful, enjoyable breaks into each day, week, month, and
year—we will not only be happier but be more successful too!

Crenshaw guides the reader through a personal experiment to discover how regular
respites from work and life improve productivity, job satisfaction, and happiness.
Citing scientific evidence and case studies, he explains how these “oases” from the
workday desert refresh and recharge us. And because fun is too important to be
left to chance, Crenshaw provides a systematic approach to make having fun a vital

part of your time management plan.

Using real-world examples, thought-provoking exercises, and a healthy dose of
wit, Crenshaw details a five-stage process that has helped thousands of people
find a variety of satisfying oases. These fun breaks are scheduled just as solidly
as meetings and deadlines and last anywhere from a few minutes to a few weeks.
He shows how to use the process on the job and at home and even how to create
a workplace culture that values the power of fun.

Fun and success are two sides of the same coin—you can't have one without the
other. This is a book that has real power to change lives, make work more enjoyable
and rewarding, and strengthen families and relationships. Let Dave Crenshaw lower
your stress, raise your results, and restore recess to your routine.

viewed by millions.

Contents

Part One: The Desert and the Oasis
1. Lost in the Desert
2. Building Your Oasis
3. Your Fun Scorecard
4. The Five Stages

Part Two: The Personal Oasis
5. Stage One: Your Permission to Play
6. Stage Two: Discovering Your Fun
7. Stage Three: Scheduling Your Oases
8. Stage Four: Protecting Your Oases
9. Stage Five: Enjoying Your Oases

Dave Crenshaw is the founder of Invaluable Inc., a coaching and
training corporation that has helped transform thousands of
businesses around the world. He is the author of three books,
including the bestseller The Myth of Multitasking. He has
appeared in Time magazine, USA Today, and Fast Company and
on BBC News, and his courses on LinkedIn Learning have been

Part Three: The Family Oasis

10. Stage One: Family Permission

11. Stage Two: Discovering Family Fun
12. Stage Three: Scheduling Family Oases
13. Stage Four: Protecting Family Oases
14. Stage Five: Enjoying Family Oases
Part Four: The Work Oasis

15. Mixing Fun and Business

16. The Executive Level

17. The Management Level

18. The Employee Level

19. Having Fun Every Day



Kevin Cashman
Leadership from
the Inside Out

Becoming a Leader for Life, Third Edition

Leadership from the Inside Out is a prescient work built on timeless, enduring
principles. The first edition, published almost twenty years ago, turned leadership
development inside out. Kevin Cashman’s core premise, grow the whole person to
grow the whole leader, was a radical departure from traditional leadership books—it
was one of the first to connect personal development with leadership transformation.

Since then this book has sold more than 180,000 copies worldwide and has been
adopted as a core text in over 150 academic and corporate universities. The new
research in leadership, neuroscience, and psychology included in this edition more
deeply validates its principles.

In this seminal work, Cashman offers stories, exercises, and practices to help
readers develop eight mastery areas that foster heightened awareness, courage,
character, authenticity, purpose, agility, service, and contribution. These so-called
soft skills are not “nice-to-haves.” Research shows they are foundational for high
performance and enduring value creation. The third edition features updated content
throughout and a new chapter, “Story Mastery,” addressing the profound impact of
narratives to inspire self-awareness and purposeful influence.

Leadership from the Inside Out serves as an integrated coaching experience that
helps leaders harness their unique influence and elevate their impact as individuals,
with teams, and in organizations. For everyone from CEOs to emerging leaders, this
long-awaited third edition advances the art and science of leadership, which makes
the book even more relevant today than when it was first published.

Kevin Cashman is senior partner, CEO and Executive Develop-
ment, at Korn Ferry. He is the founder of the Chief Executive
Institute, and the Executive to Leader Institute. Cashman is the
author of six books, including the bestselling The Pause Principle.
He has been featured in the Wall Street Journal, Chief Executive,
Human Resource Executive, Fast Company, and Strategy &
Leadership and by Bloomberg, CNN, National Public Radio,
Oprah, and other national media.

Contents

1. Personal Mastery: Leading with Courage, Authenticity, and Awareness
2. Story Mastery: Leading with Inspiration

3. Purpose Mastery: Leading on Purpose

4. Interpersonal Mastery: Leading through Synergy and Service

5. Change Mastery: Leading with Agility

6. Resilience Mastery: Leading with Energy

7. Being Mastery: Leading with Presence

8. Coaching Mastery: Leading by Developing Others
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Becoming a Leader for Life

KEVIN CASHMAN

* New edition of a classic: The book
has been thoroughly revised and
updated, with two new chapters on
inspiring people with stories and
developing people with coaching.

* Visionary but practical: The book
is filled with reflective exercises and
practices to foster growth—it is a
rare leadership book that has both
stood the test of time and creatively
adapted to be relevant today.

Publication date: October 2017
$24.95, paperback

240 pages, 73" x 9Y4"

ISBN 978-1-5230-9435-6

PDF ebook ISBN 978-1-5230-9436-3
ePub ebook ISBN 978-1-5230-9437-0
Digital audio ISBN 978-1-5230-9439-4
Business

Rights: world

U.S. Orders (800) 929-2929 9
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» Expert author: Schwartzberg has over
a decade of experience as a strategic
communication executive with major
organizations and as a corporate
communication trainer.

* Highlights the most crucial key to
effective communication: Too many
people are making themselves heard,
but too few are making powerful
points—Schwartzberg argues that
communicating through genuine
points is the most effective way to
create meaningful impact.

Publication date: October 2017
$15.95, paperback

144 pages, 5Y2" x 82"

ISBN 978-1-5230-9411-0

PDF ebook ISBN 978-1-5230-9412-7
ePub ebook ISBN 978-1-5230-9413-4
Digital audio ISBN 978-1-5230-9410-3
Business

Rights: world
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Joel Schwartzberg

Get to the Point!

Sharpen Your Message and Make Your Words Matter

Every time you communicate, you're doing it for a reason. You want someone to
understand something, do something, or change something. You're trying to make a
point. But the only way to make a point is to have a point. And the surprising truth
is, very few communicators know their point or even understand what a point is,
rendering them pointless.

In this concise and practical book, Joel Schwartzberg draws on his decades of
experience as both a strategic communication professional with organizations like
the ASPCA and PBS and as a professional public presentation coach to train you
how to identify your point, elevate it, stick to it, and sell it. His point-making insight
applies to communications of all kinds, including speeches, emails, PowerPoint
presentations, staff meetings, conference panels, and performance reviews.

So what is a point? Schwartzberg says too many people confuse it with a title, a
topic, an idea, a theme, or even something much less. A point is something more.
It's a contention you can propose, argue, illustrate, and prove. A real point creates a
position of value. Consider the evolution of the point behind this very book:

“This book is about effective communicating.” Okay, but what will it do for me?
“This book will help you become a better communicator.” Fine, but why do |
want to be a “better communicator”?

“This book will help you champion your most important ideas.” Yes, | need to
do that! Tell me how!

Schwartzberg’s fresh approach also conquers common communication challenges
like rambling, irrelevance, uptalk, slow starts, and a debilitating fear of presenting
in public. He shows you how to go from simply sharing a thought to making a
difference. Which would you rather do?

Joel Schwartzberg is the senior director of strategic and executive
communications for the American Society for the Prevention of
Cruelty to Animals. He has taught public presentation skills for
over a decade to clients including American Express and Comedy
Central. An award-winning author, his work has appeared in the
New York Times Magazine, Newsweek, the New York Daily News,
-, and the anthologies Chicken Soup for the Soul and The Good
Men Project.

Contents

7. Strengthen Your Point

8. Complete Your Point

9. The Enemies of Point
10. Train Your People to Make Points
11. Cases in Point
Conclusion: Champion Your Point

Introduction: The First Step
1. The Big Flaw
2. Know Your Point
3. Make Your Point
4. Sell Your Point
5. Tailor Your Point
6. Stay on Point



Jenny Kassan
Foreword by Congressman Mo Khanna

Raise Capital on Your
Own Terms

How to Fund Your Business without Selling Your Soul

You're an entrepreneur—you want to be your own boss, live a life you love, and
do something great. But you need money, so you max out your credit cards, take
out a second mortgage, and maybe even drive for Uber. Why? Because the only
alternative is to make a devil’s bargain with some venture capitalist who'll demand
a tenfold return and could take your business out from under you. Right?

Wrong, says attorney Jenny Kassan. For the first time, this book lays out the vast
range of capital-raising strategies available to entrepreneurs. You don’t have to

go the Silicon Valley route, which is frankly wrong for the vast majority of new
businesses anyway. Nor do you have to unduly stress yourself or your personal
finances or cut so many corners you don't give your fledging business a fair chance.

Based on her ten-plus years working with small businesses, Kassan knows the
landscape of investment capital is far larger and more diverse than many lawyers
and business advisors would have you believe. And we're not talking crowdfunding.
There are all kinds of investors, with varying motives and expectations. Many
investors are just as mission driven as you. Kassan shows how to find them and
provides a primer on the laws and regulations governing fundraising.

With the groundwork set, Kassan takes you through a six-step process for creating
a customized capital-raising plan: one that inspires you, excites you, and is in
complete agreement with your business goals and your personal values. Jenny
Kassan believes entrepreneurs are heroes; she wants to help as many of them as
possible turn their big, bold, world-changing visions into reality.

Jenny Kassan has been an attorney for social enterprises for
twenty-two years. She is also a certified transformational coach,
social entrepreneur, and finance innovator. She has helped diverse
entrepreneurs throughout the country raise millions of dollars on
their own terms. She is also president of Community Ventures,

a nonprofit dedicated to promoting the economic and social
development of communities.

Contents

Part One: Setting the Stage
1. Busting the Myths—Forget Everything
You Think You Know
2. Are You Ready?
3. The Legal Framework—What Your
Lawyer Probably Won't Tell You
Part Two: Create Your Customized
Capital-Raising Plan
Step 1. Get Clear on Your Goals and Values

Step 2. Identify the Right Investors
for You

Step 3. Design Your Offer

Step 4. Choose Your Legal Compliance
Strategy

Step 5. Enroll Investors

Step 6. Address Obstacles Head On

Conclusion: Pulling It All Together—

Your Go-To Market Plan

BK Business
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how to fund your business
without selling your soul

BEE N N Y K ASS AN

-

* First comprehensive capital-raising
guide for entrepreneurs: No other
book describes the wide range of
capital-raising alternatives available
to new businesses beyond the Silicon
Valley-style venture capital model.

* Six-step guide: This book provides
a six-step process for finding and
enlisting the support of investors
who are a match with your personal
goals and aspirations.

Publication date: October 2017
$19.95, paperback

192 pages, 52" x 82"

ISBN 978-1-5230-8471-5

PDF ebook ISBN 978-1-5230-8472-2
ePub ebook ISBN 978-1-5230-8473-9
Digital audio ISBN 978-1-5230-8475-3
Business

Rights: world

U.S. Orders (800) 929-2929 11
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Foreword by CATHY BESSANT
Chief Operations and Technology Officer, Bank of America

THE

A NEW PATH TO POWER

INFLUENCE

FOR WOMEN LEADERS

EFFECT

KATHRYN HEATH,
JILL FLYNN, MARY DAVIS HOLT,
and DIANA FAISON

Authors of the New York Times Bestseller,
BREAK YOUR OWN RULES

* Practical model: Blending concrete
research, engaging anecdotes, and
unique tools, this book presents a
practical model to help women focus
on fostering the one key ingredient for
success: influence.

* Expert authors: Kathryn Heath, Jill
Flynn, Mary Davis Holt, and Diana
Faison have commanded senior-level
positions in Fortune 100 companies
and now are nationally recognized
leadership experts and consultants.

Publication date: November 2017
$24.95, hardcover

216 pages, 6" x 9"

ISBN 978-1-5230-8276-6

PDF ebook ISBN 978-1-5230-8277-3
ePub ebook ISBN 978-1-5230-8278-0
Digital audio ISBN 978-1-5230-8280-3
Business

Rights: world
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Kathryn Heath, Jill Flynn, Mary Davis Holt,

and Diana Faison
Foreword by Cathy Bessant, Chief Operations and Technology
Officer, Bank of America

The Influence Effect

A New Path to Power for Women Leaders

Women hold over half of all professional jobs today, yet they represent just 4 percent
of CEOs in the S&P 500. Even worse, that percentage has barely budged in a decade.
In every industry, from private equity investing to network television, women are
underrepresented in leadership and paid less than men for the same work.

That's where The Influence Effect comes in. Based on recent research by the
authors of the New York Times bestseller Break Your Own Rules, this book begins
with the premise that what works for men at work won't work for women. Packed
with new executive coaching techniques and the authors’ “Big Five” strategies
designed specifically for female executives, this book guides women to break past
political barriers and get right to what they really want—influence.

In The Influence Effect, authors Heath, Flynn, Holt, and Faison make success far
less complex, helping women overcome entrenched resistance to their ideas, create
their own access points to power, and attract followers in a way that works for them.
They present tools such as Influence Loops (to organically increase influence),
Personal Scaffolding (to grow a groundswell of support), and Scenario Thinking (a
savvy twist on strategic planning). These and other smart strategies, customized for
women, are sure to have an enduring impact on agendas and outcomes—and finally
allow women to succeed on their own terms.

Illustrated with dozens of engaging stories of female executives, The Influence Effect
moves women past the politics problem and offers a new path to power. Actually,
it's more than a path—it's a runway because it frees women to take off in their careers
on their own terms. The Influence Effect will work for women, not because gender
barriers will no longer exist, but because they will no longer hold women back.

Kathryn Heath and Jill Flynn are founding partners at Flynn Heath Holt Leadership.
Heath is a developer of leadership programs, coach, and training designer, and Flynn
specializes in creating and implementing company-specific pipelines for high-potential
women. Mary Davis Holt is a managing partner—she is an executive coach and key-
note speaker on business, women, and leadership. Diana Faison is a partner, with
expertise in leadership training, executive coaching, and performance consulting.

4. The Power of the Informal
5. Relationship Maps
6. Scenario Thinking
7. Influence Loops
8. Momentum
Part Three: Influence in Action
9. Dance with Resistance
10. Meetings: A Case in Point
Conclusion

Contents

Foreword by Cathy Bessant
Introduction: The Politics Problem
Part One: Prepare to Influence

1. The Influence Effect

2. Think Bigger, Aim Higher

3. Construct Your Scaffolding
Part Two: Practice: The Big Five
Strategies



Frederick H. Alexander

Benefit Corporation Law
and Governance

Pursuing Profit with Purpose

Corporations today are embedded in a system of shareholder primacy, says
distinguished corporate attorney Frederick H. Alexander. Nonfinancial concerns—
like worker well-being, environmental impact, or community health—are secondary
to maximizing share price. As a result, businesses can “succeed” while contributing
to serious problems like climate risk, social instability, and economic decline.

But there is a new form of governance—the benefit corporation—that reorients
corporations so that they work for the interests of al/l stakeholders. There are already
5,000 benefit corporations in the United States, and this is the first authoritative
guide to the rules that govern this new and expanding form of governance.

Benefit corporations expand corporate purpose and extend the obligations of
corporate managers to include the interests of all stakeholders. Alexander describes
the two existing benefit corporation models and details how current relations are
transformed when organizations adopt stakeholder governance. He also looks at
some unsuccessful precursors to benefit corporations and why they failed.

The book is an invaluable guide for legal and financial professionals, as well as
interested entrepreneurs and investors who want to understand how purposeful
corporate governance can be put into practice.

Frederick H. Alexander is head of legal policy at B Lab and
counsel at Morris, Nichols, Arsht & Tunnell. He prepared the initial
drafts of the Delaware benefit corporation law and the American
Bar Association’s white paper on benefit corporations. He has
been recognized as one of the ten most highly regarded corporate
governance lawyers worldwide and was previously selected as
Delaware Corporate Law Lawyer of the Year and Delaware Mergers
& Acquisitions Lawyer of the Year.

Contents
Part One: Shareholder Primacy 6. The Delaware PBC Statute
and lts Discontents 7. Operating Benefit Corporations in the
1. Corporations and Investors: Normal Course
Setting the Stage 8. Operating Benefit Corporations in
2. Fiduciary Duties for Traditional Extrordinary Situations
Corporations: Enforcing Shareholder 9. Constituency Statutes: A Viable
Primacy Alternative for Stakeholder
3. Standards of Review: How Judges Governance?
Decide If Directors Are Putting 10. Could a Conventional Delaware
Shareholders First Corporation Adopt Stakeholder Values
4. The Responsible Investing Movement without Becoming a PC?
and Shareholder Primacy 11. Limited Liability Companies and
Part Two: Governing for Stakeholders Special Purpose Corporations
5. The Model Benefit Corporation
Legislation

BK Business

BENEFIT CORPORATION
LAW AND GOVERNANCE

PURSUING
PROFIT WITH
PURPOSE

FREDERICK H. ALEXANDER

* The first and only guide to benefit
corporations: There is no other
authoritative legal guide to becoming
and operating as a benefit corporation.

* Serves a growing movement: More
than thirty states have added benefit
status to their corporate law, yet most
business attorneys—and even benefit
corporation executives—are flying blind,
without references.

Publication date: October 2017
$34.95, hardcover

360 pages, 6" x 9"

ISBN 978-1-5230-8358-9

PDF ebook ISBN 978-1-5230-8359-6
ePub ebook ISBN 978-1-5230-8360-2
Digital audio ISBN 978-1-5230-8362-6
Business

Rights: world

U.S. Orders (800) 929-2929 13
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Beyond the Book!

We're developing new, innovative ways for people to absorb and
apply the lessons in our books. Most recently, we're creating
two products with Jeff and Staney DeGraff, authors of The
Innovation Code (page 2): an online assessment and a card

The Innovation Code
Card Game

You can use these cards as a team bonding
exercise or as an icebreaker activity. The
deck comes with 52 playing cards and

4 instructional cards. Each playing card
describes a distinctive practice for a

INNOVATION

CODE

_CARD CAME
o BN

particular innovator type. Do you focus
on getting stuff done right away, or do you allow some time
to bring your teammates along with you? Do you like to do
several new things at once, or do you make sure that you
master a skill before you move on to the next one? Discover
the innovator types on your team and how you can work
together more effectively in the future!

Publication date: August 2017, $14.95, box with 56 cards
and instruction sheet, ISBN 978-1-5230-9434-9

deck. And we're working with Bob Johansen to create an online
assessment drawing from his new book, The New Leadership
Literacies (page 7), and his bestseller Leaders Make the Future.

The Innovation Code Self-Assessment

Find out what types of innovators you and your teammates are
and how to work with constructive conflict! This fifteen-minute
assessment gives you a comprehensive report, complete with
your strengths and blind spots. You'll learn how you innovate
along eight different dimensions and how you can be most
effective in creating the constructive conflict you need to
innovate. Discover the pitfalls to avoid and how to use your
innate strengths as an advantage!

Publication date: August 2017, $9.95
One year access, ISBN 978-1-5230-9472-1

Future Leadership Literacies and Skills Self-Assessment

This self-assessment asks you to rate yourself, on a scale of
one to five, on where you stand with regard to each of the five
future literacies introduced in The New Leadership Literacies,
as well as the ten future leadership skills introduced in Leaders
Make the Future. It's designed so you can use it on your own
or as part of a leadership team, group, or workshop experience.

The assessment includes a brief overview of the literacies and
skills, as well as questions to ponder once you get your results

and suggestions for how to practice the new leadership
literacies and skills. The Future Leadership Literacies and Skills
Self-Assessment is a chance to reflect on yourself and your
leadership—given the external future forces of the next decade.
In a world where everything that can be distributed will be
distributed, are you ready to lead shape-shifting organizations?

Publication date: September 2017, $14.95
ISBN 978-1-5230-9471-4

THE NEW LEADERSHIP LITERACIES
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COMING IN OCTOBER!

BK News

ANNIVERSARY

The Servant Leadership Online Training Summit

We love books at BK, but one of our
goals as a company is to expand beyond
them and make our content available in
many different ways—to become more
of a media enterprise. It's why we got
into e-books early (we produced our first
one in 2000), why we started producing
our own digital audiobooks a couple of
years ago, and why we've been experi-
menting with videos for years (check out
our You Tube channel—www.youtube/
berrettkoehler).

In October 2017, we're embarking on
one of our boldest efforts yet: the
Servant Leadership Online Training
Summit.

How’s It Work?

Based on a forthcoming March 2018
book entitled Servant Leadership in
Action, edited by Ken Blanchard and
Renee Broadwell, the summit will be
cohosted by Ken and will be absolutely
free—all people have to do is register.

Each day from October 17 to October
26, registrants will hear from two to
four virtual speakers, each of whom

will address a different aspect of servant
leadership. The video presentations will
last from forty minutes to an hour.

All in all, “attendees” (who, of course,
will be attending via computer) will
get approximately forty hours of
presentations by thought leaders such
as Marshall Goldsmith, James Kouzes,
Raj Sisodia, Cheryl Bachelder, Ken
Blanchard, Mark Miller, Jim Ferrell
(managing partner of the Arbinger
Institute), Jon Gordon, Beverly Kaye,
John Hope Bryant, and many more.

We'll also be recording the summit and
making it available for purchase. People
can preorder the recording before the
summit begins at a considerable
discount, order it while the summit is
going on at a lesser discount, or order

it after the summit is over at full price.
Anyone who orders it before or during
the summit also gets a package of
additional resources by the presenters.

A Passion Project

Servant leadership is a concept that’s
close to BK’s heart. It can be broadly
described as a philosophy that says
that leaders lead best when they serve
others, not their own self-interest.

Put succinctly, a leader leads through
service. As far as we're concerned, it's
the only way to lead.

It's been a guiding philosophy of
Berrett-Koehler from the very beginning.
And over the years we've published
many books specifically on the topic,
starting with the Larry Spears—edited
collection The Power of Servant
Leadership in 1998 and including,
among others, Ken Jennings and

John Stahl-Wert's business fable The
Serving Leader, Ken Blanchard and
Mark Miller's books The Secret and
Great Leaders Grow, and former Popeyes
CEO Cheryl Bachelder’s Dare to Serve.
BK also published the only biography
of Robert Greenleaf, the man who
coined the term.

The summit offers us another way to
spread an idea that is the foundation
of the kind of leadership we believe in.

OCTOBER 17- OCTOBER 26

‘éerﬁa nt

/" Leadership
\ ONLINE TRAININGf
. [SUMMIT

10 Days to Learn
How to Achieve Great Results
and Relationships

Wider and Deeper

For Berrett-Koehler, the summit also
offers a chance to broaden our reach
since all the summit participants will
promote it to their own lists, some of
which are considerable. And it allows
us to deepen relationships with our
customers since we'll be connecting
directly with them.

We've long been frustrated by the fact
that so many of our books are sold
through third parties. While they are
all valued partners, this limits our ability
to interact with and learn about our
readers—for example, we don't know
anything about people who buy our
books through bookstores, and that's
the vast majority of our sales. With the
summit, we'll be connecting directly
with our customers and can stay in
touch with them. It'll be the beginning
of a beautiful friendship.

U.S. Orders (800) 929-2929 15



Ordering Information

Individual customers

Order online
www.bkconnection.com

Order by phone
(800) 929-2929, 8 am-9 pm
Eastern time, M-F

Order by email
bkp.orders@aidcvt.com

Order by fax
(802) 864-7626

Order by mail
Berrett-Koehler Publishers,
PO Box 565, Williston, VT
05495. Please include your
daytime phone number.

We accept checks, money
orders, VISA, MasterCard, and
American Express.

Orders are usually shipped
United States Postal Service
book rate. Please allow 1-2
weeks for delivery.

Orders shipped to California
or Vermont will include
applicable sales tax.

Rush shipping

(U.S. orders only)

Rates for rush shipping

are available by calling our
toll-free order number, (800)
929-2929, or emailing us at
urgent@aidcvt.com. Clearly
identified urgent orders
received weekdays by 11 am
eastern time will be shipped
that day. Orders received after
this time or on weekends will
be shipped the next business
day, except holidays.

Returns

Please send returns via a
traceable shipping method
with a copy of the original
invoice and reason for return
to Berrett-Koehler, Attn:
Returns, 82 Wintersport Lane
Williston, VT 05495.

Bulk orders

Discounts are available for
orders of 10 or more copies
of a single title. Please
contact us or see our website
for further information.

U.S. book trade

Please contact:

Ingram Publisher Services
Customer Service, Box 512,
One Ingram Blvd.

LaVergne, TN 37086

Tel: (800) 509-4887

Fax: (800) 838-1149
customer.service@
ingrampublisherservices.com

Berrett-Koehler titles are
also available through
Baker & Taylor and other
major national and regional
wholesalers.

College and university

text orders
All orders will receive a
20% discount.

Complimentary text exam
copies

Complimentary text adoption
exam copies of any book can
be requested directly from our
website. Every book page has
a “Professors: Request Exam
Copy” link. Just search for the
book and click on this link.

Discounts for resellers
Berrett-Koehler products are
available at special discounts
when purchased for resale.
Trade bookstores should
contact Ingram Publisher
Services (see above). All
other resellers should contact
Marina Cook, Senior Sales
Manager

Tel: (510) 817-2263

Fax: (510) 817-2278
mcook@bkpub.com

16 Berrett-Koehler Publishers

Return policy for

resale accounts
Publications purchased directly
from Berrett-Koehler should
be returned freight prepaid

to Berrett-Koehler, Attn:
Returns, 82 Wintersport Lane,
Williston, VT 05495.
Publications ordered on a
returnable basis may be
returned without prior
authorization within one

year of invoice date, provided
they are unmarked and in
resalable condition. To receive
full credit, please enclose a
packing list, reason for return
and a copy of the original
invoice. ltems returned without
invoice information will be
credited at a 60% discount.
Credit may be taken only after
a credit memo is issued. NO
CASH REFUNDS. Damaged
books must be returned within
45 days of invoice date.

Media review copies
Please fax or email your
media review copy requests
to Katie Sheehan, Publicist.
Tel: (5610) 817-2266

Fax: (510) 817-2278
ksheehan@bkpub.com

Requests are fulfilled upon
receipt via UPS Ground
service or Priority Mail.

Subsidiary rights
Contact Maria Jesus Aguild
Director, International Sales
and Subsidiary Rights

Tel: (510) 817-2272

Fax: (510) 817-2278
maguilo@bkpub.com

Outside the U.S.

Canada

Raincoast Books

9050 Shaughnessy Street
Vancouver, BC, V6P 6E5
Canada

Tel: (800) 663-5714

Fax toll-free: (800) 565-3700
www.Raincoast.com

UK, Europe, the Middle East,
and Africa

McGraw-Hill Book Co. Europe
Shoppenhangers Road
Maidenhead, Berkshire SL6
2QL England

Tel: +44 1628-502500
Fax: +44 1628-770224
Marketing: Stephanie Gover
Customer Services:
orders@mcgraw-hill.com
Customer Services direct fax:
+44 1628-635895

Australia and New Zealand
Eurospan Australia

Level 19, 644 Chapel Street
South Yarra, Melbourne
Victoria 3141 Australia

Tel: +61 (0) 3 8844 5527
Fax: +61 (0) 3 9826 3141
emma.white@eurospangroup
.com
http://www.eurospanbookstore
.com

South, East, and Southeast Asia
also servicing Mauritius, but
excluding North Korea, India,
and the Sub-Continent
McGraw-Hill Education (Asia)
60 Tuas Basin Link

Singapore 638775

Tel: +65 6863 1580
Customer Service Hotline:

Tel: +65 6868 8188

Fax: +65 6862 3354
mghasia_sg@mcgraw-hill.com

India

(also servicing Pakistan,
Bangladesh, Nepal, Bhutan,
Sri Lanka and the Maldives)
HarperCollins Publishers India
A-75, Sector 57, Noida Uttar
Pradesh, 201, 301 India

Tel: +91 120 4044800

Fax: +91 120 4044850
E-mail: sameer.mahale@harp
ercollins-india.com or mitali
.garg@harpercollins-india.com
www.harpercollins.co.in

For all other countries
contact:

Berrett-Koehler Publishers
1333 Broadway, Suite 1000
Oakland, CA 94612

Tel: (510) 817-2277

Fax: (510) 817-2278
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Marketing and sales services

Aaron Schleicher, Ryan Schleicher,
Roy Normington, and the staff of
800-CEO-READ e Sueann Baerwald
and Dean Brezinsky, Action Printing
* The staff of The Book Company

* Tony Dicostanzo, BookPal ¢
Praveen Madan, The Booksmith

* Dave Hemsath and the staff of
BreakPoint Books & More ¢ Don
Allen, Busboys and Poets  Tom
Waller, The Commonwealth Club

* Jessica Roy, Context Optional

e Elisa Coopere Mike O'Connor,
CSRWire ¢ Robin Donovan, copy-
writer » April Eberhardt, Literary
Agent * Katrin Krusch, Marc
Bedwell, and Emma White, Euro-
span ¢ Fern Berman, Fern Berman
Communications * John Peters
and staff, GSE/Greenleaf Publishing
* The staff of HarperCollins India

¢ Barbara Cave Henricks, Jessica
Krakoski, Kalia Nichols and the staff
of Cave Henricks Communications
¢ Perry Hooks, Hooks Book Events
* Fauzia and John Burke and the
entire team at FSB Associates

* Cathy Lewis Publicity * Mark
Fortier, Publicist * Jo Ellen Green
Kaiser, and the staff of The Media
Consortium * Mark Ouimet, Margery
Buchanan, and all the sales and
marketing staff, Ingram Publisher
Services ¢ Modern Postcard ¢ Cevin
Bryerman, Publishers Weekly

* Kelvin Ong, Gladys Tan, Angela
Chan and the staff of McGraw Hill
Asia ¢ James Heath and the staff
of McGraw Hill Europe ¢ Sharon
Goldinger, PeopleSpeak * PSPrint
* Becky Robinson and the staff of
Weaving Influence ¢ Paddy Laidley,
Jamie Broadhurst, and Peter Mac-
Dougall, Raincoast ¢ Rusty Shelton
and the staff of Shelton Interactive
¢ Andi Cale, Vincent Caldwell,
Cheryl Neifert and Fred Thomas,
The Society for Human Resource
Management ¢ Charles Stillwagon,
Tattered Cover Books ¢ Rose Hanig,
UUA Book- store * Gail Leondar
Wright, Publicist ¢ Fran Korten and
Susan Gleason, YES! Magazine

Printing and manufacturing

Action Printing ¢ Bhavish Graphics
Chennai * Bytes ¢ Delano Services
* Edwards Brothers Malloy

* Friesens Corp. ¢ John P. Pow Co.
e Lightning Source ¢ Manipal Tech-
nologies Ltd. * McNaughton & Gunn
* Maple Press * Replika Press PVT.
LTD. » Sansrack ¢ Thompson Press
(India) Ltd. * Versa Press ¢ Worzalla
Printing ¢ Yurchak Printing Produc-
tion, editorial, design, and electronic
publishing services ¢ AARP

* AMACOM e Richard Adelson
Design ¢ Adept Content Solutions

* Argus, LLC ¢ Nancy Austin

* Backstage Library Works

Berrett—Koehler
Publishers

* Michael Bass Associates * Henri-
etta Bensussen ¢ The Book Design-
ers * BookMatters ¢ Sandra Craig

» Crowfoot Designe DesignlLeaf
Studio » DogEared Design ¢ Dovetail
Publishing Services ¢ Paula Durbin-
Westby ¢ Editcetera ¢ Foltz Design

* Julie Gallagher * Bev Butterfield,
Girl of the West Productions ¢ Tanya
Grove * Barbara Haines * Hap-
penstance Type-O-Rama ¢ Nicole
Hayward e Hiatt and Dragon ¢ Ideas
to Images * Greg Jewett * Rob John-
son e Linda Jupiter Productions

* Kirsten Kite * Laura Larson

e Laura Lind Design ¢ M.80 Design
* Manza Editorial Services * Karen
Marquardt ¢ Leigh McLellan ¢ Mike
Mollett * Irene Morris Design ¢ MvB
Design ¢ Detta Penna Design

* PeopleSpeak ¢ John Pierce

* Purpose Design * Elissa Rabellino
* Rachel Rice * Rohdesign ¢ Karen
Seriguchi ¢ Seventeenth Street Stu-
dios ¢ Studio Carnelian ¢ Richard A.
Swanson and Barbara L. Swanson,
Consulting Editors » T2AP Design

* vib Scribe ¢ Erin Tyler * Elizabeth
von Radics * Westchester Publishing
Services * Wilsted & Taylor Publish-
ing Services

E-Book retailers and service
providers

24Symbols * Alexander Street Press
e Alpina ¢ Anobii ¢ Kimberly Curtis,
lan Wallace, Jacob Bronstein,

Apple iBookstore ¢ Apollo Education
* Apple * Audible ¢ Audiobooks.
com ¢ Audio Scholar * Baker &
Taylor » Barnes & Noble ¢ Benetech
/ Bookshare e Bibliographic Data
Services (BDS) ¢ Biblioboard

* Bibliothecae Bilbary ¢ BlueBottle-
Biz ¢ Bookriff ¢ Books24x7 ¢ Book-
Shout  Bookmart ¢ Borrow Box

* Bowker ¢ Capella * Chegg * Code-
Mantra ¢ Copia * Copyright Clear-
ance Center ¢ Credo * Cyberlibris

* Dawson ¢ DeVry ¢ Dial-A-Book

* Downpour * eBooks.com e ebrary
e EBSCO e« Enthrill * Follett

* Findaway ¢ Gale / Cengage

* Gardners ¢ Google Play * Harvard
Business School Publishing ¢ Hoopla
e Humble Bundle ¢« Hummingbird

e |conic Matter ¢ iGroup * Roxann
Johnson, Jeannie Stinnett, Taysa
Charnell, Ingram Digital * Ingram
Content Group ¢ Kno * Kobo

* Knovel ¢ Kortext ¢ Library Ideas

e Librify « Midwest Tape * Myi-
Library * NeRD ¢ NetLine

e QOdilo * O'Reilly * OverDrive

* PaperC * Papertrell * ProQuest
(EBL)* Read How You Want

* Red Shelf * Royalty Share * Safari
* Scribd ¢ SharedBook ¢ Shaw
Books e Skillsoft ¢ Slicebooks ¢ SOL
e Storytel * TotalBoox ¢ Trajectory

e University Readers ¢ VitalSource

* Wheelers ¢ Xeriph ¢ Zola
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have raised the quality of BK’s books

Translation rights agents
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Stoia, and the staff of Livia Stoia
Agency: Romania ¢ Atilla Izgi Turgut
and the staff of Akcali Copyright
Agency: Turkey ¢ Zbig Kanski and
the staff of Graal Agency: Poland

* Big Apple Tuttle Mori: Thailand

* Bridge Communications: Thailand
* Norbert Uzseka and the staff at
Lex Copyright Office: Hungary

¢ Maria Pinto-Peuckmann at Maria
Pinto-Peuckmann Literary Agency:
Germany

Business and administrative
services

Mike Pelland, Matt Drake and the
staff at AIDC ¢ Mike Mansel, R.L.
Milsner Insurance * Tom Vander-
heiden and the staff at Beneficial
State Bank ¢ Greg Beattie * Cyber-
wolf, Inc. * Howard Fisher, The

Fisher Company ¢ Give Something
Back ¢ Robin Brown and the IPS
Publisher Care team e Larisa
Rapoport, DCH Phillips ¢ Pension
Dynamics ¢ Synoptek ¢ Jordan
Shields Arrow Benefits Group

* Susanne Rohrbaugh and Amy
Lehrman at Royalty Share

Board of directors

Mila Baker e Loraine Binion ¢ Art
Buckland ¢ Michael Hannigan

* Praveen Madan ¢ Marilyn
McConnell » Matthew McGraw

* Steve Piersanti * Annie Rose
London ¢ Johanna Vondeling

* Wendy Wong

Berrett-Koehler staff

Maria Jesus Aguil6, Director of
Subsidiary Rights ¢ Leslie Crandell,
Senior Sales Manager  Michael
Crowley, Associate Director of Sales
and Marketing * James Faani, Senior
Accounting Manager * Matt Fagaly,
Communications Associate ¢ Maren
Fox, Digital Marketing Specialist

e Kristen Frantz, Vice President

of Sales and Marketing * Arielle
Kesweder, Associate Director of
Operations * Catherine Lengronne,
Subsidiary Rights, Senior Manager
¢ Anna Leinberger, Associate Editor
* Zoe Mackey, Senior Manager,
Digital Marketing  David Marshall,
Vice President, Editorial and Digital
* Neal Maillet, Editorial Director

* Shabnam Banerjee-McFarland,
Sales and Marketing Strategist

* Liz McKellar, Sales and Marketing
Assistant ¢ Anders Renee, Chief of
First Impressions ¢ Kate Piersanti,
Copyright Editor  Steven Piersanti,
President and Publisher ¢ Courtney
Schonfeld, Design and Production
Manager ¢ Katie Sheehan, Senior
Communications Manager * Jeevan
Sivasubramaniam, Managing Direc-
tor, Editorial « Mayowa Tomori,
Senior Manager, Editorial and Digital
* Jason Van Den Eng, Operations
Associate ¢ Johanna Vondeling,
Vice President, International

Sales and Business Development

¢ Edward Wade, Director, Design
and Production e Lasell Whipple,
Design Director  Rosalee White,
Director of Operations and Finance
» Ginger Winters, Associate Director
of Human Resources and Facilities

Berrett-Koehler interns

Taylor Dickson, Communications
Intern ¢ Kate Dolan, Communica-
tions Intern * Mahrukh Siddigi,
Sales and Marketing Intern



Berrett-Koehler Publishers, Inc.

1333 Broadway, Suite 1000
Oakland, California 94612

www.bkconnection.com

NEW FOR FALL 2017

BK Currents

BK Business

How We Reject
Fear and Shame

PERNESSA C. SEELE

!Chngz'

Your Feelin,
Become a
Better You

«M00DT
ELEVATOR

Founder

LEADERSHIP

FIVE RULES
FOR YOUR
ECONOMIC
LIBERATION

MEMO
Nl

JOHN HOPE|BRYANT

THE NEW
LEADERSHIP
LITERACIES

BOB JOHANSEN

FROM THE INSIDE OUT

BENEFIT CORPORATION
LAW AND GOVERNANCE

PURSUING

PROFIT WITH

Becoming a Leader for Life

KEVIN CASHMAN

PURPOSE

FREDERICK H. ALEXANDER

TELL ME
ABOUT

ssssss

nnnnnnn

uuuuuuuuuuuuuuuu

Up is not
the only way

Rethinking
Career Mobility

Point!

Sharpen Your
Message and
Make Your

JENNY KASSAN

Foreword by CATHY BESSANT
Officer, Bar

Chief Operations and Technology Officer, Bank of

A NEW PATH TO POWER

INFLUENCE

FOR WOMEN LEADERS

EFFECT

KATHRYN HEATH,

JILL FLYNN, MARY DAVIS HOLT,
and DIANA FAISON
Authors of the New York Times Bestseller, Author/oF The Myth of Multitasking

BREAK YOUR OWN RULES

America

POWER

FUN

HOW MEANINGFUL BREAKS
HELP YOU GET MORE DONE"

Wwioe

“wnd Sfeel Jarnitastic/

ISBN 978-1-5230-9524-7



	prep_1
	Cover #1 BK Fall 2017
	Cover #2  BK Fall 2017
	Cover #3 BKFall 2017




