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Berrett-Koehler President Asked, "What Good is a Book Publisher?"
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Berrett-Koehler Publishers Inc.



Steven Piersanti is founder of and senior editor at Berrett-Koehler Publishers, Inc., a leading independent publisher of progressive books on current affairs, personal growth, and business and management.  











Thursday, January 21, 2010

What Good Is a Book Publisher?

"In this new marketplace in which all book sales depend on the author’s efforts and general retail book sales are flat, doesn't it just make more sense to self-publish?"

Berrett-Koehler President and Publisher Steve Piersanti responds:


One of The 10 Awful Truths About Book Publishing that I have written about highlights how most book marketing today is done by authors, not by publishers. That statement has led some observers to question what value publishers offer and whether authors would be better off self-publishing their books, given that the authors, more than their publishers, will drive sales. The case for self-publishing is further strengthened by today’s ability of authors to reach the marketplace through Amazon.com, the new social media, and the authors' own websites.

In fact, I concur that self-publishing is the best avenue for many books, and I often encourage authors to go this route -- particularly when they are able to sell many copies of their books through their own channels.

However, a good commercial publisher still brings tremendous value to the book publishing equation in multiple ways:

1. Gatekeeper and Curator: In today’s insanely crowded marketplace with an overwhelming number of publications competing for our attention, publishers select and focus attention on books of particular value and quality, thereby helping those books stand out. The validation, visibility, and brand provided by publishers add great value to those books.

2. Editorial Development: Berrett-Koehler raises the editorial quality of each book in several ways, including extensive up-front coaching of authors to improve the focus, organization, and content; detailed reviews of the manuscript by potential customers to make the book more useful to its intended audience; and professional line-by-line copyediting. Such editorial development is often pivotal to a book’s success.

3. Design: Self-published books often stand out in a negative way because their covers and interiors appear underdesigned (or overdesigned). Some self-published books lack the professional and appropriate appearance that good publishers bring to books.

4. Production: Although authors can now produce books on their own computers, publishers can save authors a lot of work while bringing higher quality to layout, proofreading, indexing, packaging, and other aspects of production.

5. Distribution: Publishers can usually make books available through many more channels (trade and college bookstores, multiple online booksellers, wholesalers, and other venues not open to self-publishing companies) than authors can on their own.

6. International Sales: Berrett-Koehler’s books are sold around the world through distributors in Europe, Asia, Africa, Australia and New Zealand, and Canada.

7. Networks of Customers: Berrett-Koehler brings books to the attention of our networks of individual customers, institutional customers, bulk sales customers, association book services, catalog sellers, other special sales accounts, and countless other groups. We have been building up these networks for eighteen years, and they add lots of value in helping books to succeed.

8. Publicity and Promotion: Although the publicity and promotion efforts of authors may actually exceed those of their publishers, publishers still reach many prospective buyers that authors cannot reach on their own. This is particularly true for a publisher like Berrett-Koehler that has a multichannel marketing system that combines online, direct mail, bookstore, publicity, social media, e-newsletter, website, special sales, conference sales, and other channels of marketing for each new book.

9. Foreign Translation Rights, Audio Rights, Digital Rights, and Other Subsidiary Rights Sales: This is an area of great focus and success for Berrett-Koehler (with over two thousand subsidiary rights agreements signed thus far) and helps books to reach many more audiences than the publication of just the English-language print edition. Authors also receive extra revenue, a higher profile, and greater satisfaction when their books are published in a variety of languages.

10. Coaching: Perhaps the greatest value provided by publishers is less tangible than the previous items on this list. Just as coaching regarding a book’s content and organization can be pivotal to its success, so too can a publisher’s coaching on the title, price, design, format, timing, market focus, marketing campaign, and even tie-in to the author’s business strategies make a big difference in whether a book succeeds.

In the end, working with good publishers is a partnership. For books to succeed, authors and publishers must collaborate in many ways. For example, the publishers set the table through their marketing channels, but whether the books actually move in those channels often depends on the marketing that the authors carry out.

Berrett-Koehler has been extraordinarily fortunate in that so many of our authors have worked with us -- and continue to work with us -- in this partnering way. We have tried to spell out some aspects of this partnership in the Bill of Rights and Responsibilities for BK Authors.

We also appreciate the many BK customers who partner with BK and with our authors in spreading the word about our publications, serving as manuscript reviewers, and contributing in countless other ways.
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Top 15 "Innocent" Phrases That Are Totally Annoying


Everyone knows those annoying words and terms we use that have become meaningless ("synergy," "organic," "incentivize," and others), but there remain many phrases that we're all guilty of using...

Read more...


Five Lies Writers Are Told


 Because the world of publishing remains inscrutable, many writers find themselves being told lies by well-meaning friends and colleagues. These friends and colleagues don’t intend to mislead...

Read more...


Anna Surprised: Three Discoveries About BK



Six months ago I was sitting in a chair across from Jeevan at Berrett-Koehler for an informational interview. We were talking about developmental editing, and Jeevan looked at me and asked
“Do...

Read more...


Five Tips for Talking With IT People


Technical professionals have a different way of looking at the world than the rest of us. Non-technical folks sometimes find talking to them to be awkward. To help you through the rough spots, here...

Read more...


Four Things NOT to Say When Pitching Your Book to a Publisher


When authors pitch their book to a publisher, they are essentially selling. But many authors are poor salespeople when it comes to books - not because they’re incompetent but because ideas that...

Read more...


Nine Ways to Give Better Editorial Advice


These tips are not ideas or techniques I created but just what I have observed working with others in the field. I have been arranging editorial reviews for over a decade, so I have seen firsthand...

Read more...


What Got You There Won't Get You There Again



Cynthia Shannon, previously BK's Communications Manager, has now taken a new role with Goodreads (and is just down the road). This post is her parting gift to the BK community.
As noted in my...

Read more...


Five Insider Secrets of Publishers That You're Not Supposed to Know


I am BK's Editorial Director, and I have five secrets to spill about the world of publishing. Brace yourself!
1. Are You There, Amazon? It’s Me, Publisher. Amazon’s customer service is so great...

Read more...


The Insight at the Heart of Berrett-Koehler


The dominant view in book publishing has long been that when an author signs a publication agreement with a publisher, the publisher now owns the book and the rights pertaining to the book.  The...

Read more...


Five Lessons from Five Colleagues


The great advantage of this job is the ability to learn so much from some of the brightest authors in the nation and the world. But some of the most important lessons have come not from our books...

Read more...
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We ONLY ship to addresses IN the USA.
 Live somewhere else? Please order from our international distributor. Click Here
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Digital Edition





Thank you for ordering a digital copy of this title. This will be delivered via email after checkout. Please refer to our Information About E-Books page for any further questions on formats, rights and compatible devices.
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Cart Exam Copy





Thank you for requesting an exam copy. If you would like to request additional exam copies, please click on ‘Continue Shopping.’ Please limit your requests to not more than three books at a time. If not, please go to ‘Checkout’ and fill in your information and complete your request.
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Please refresh cart page to see additional discount along with special price.
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